Thoughts on: Top 5 secrets to online success. 


MSLK was asked by Wigwam Mills to redesign their existing e-commerce site to move it in-line with the new brand positioning we completed for them last spring. Here  are our type 5 on how to make an effort like  this successful:
1. Get Started on the Right Foot (planning phase)
Rather than focusing solely on graphics, we began with a crucial planning stage, creating an architectural wire frame to outline the site’s content and navigational structure. This stage helped focus the entire team on the site’s functionality before the more subjective design phase began. 

2. Freshness Guaranteed (create a site that will last a long  time yes stay fresh)
One of the biggest challenges with any website is how to keep the content fresh and encourage repeat visitors. To overcome this, MSLK planned areas on the home page and throughout the site that can be updated regularly with seasonal marketing campaigns. 

3. Make new friends (create opportunities to virally reach new people)
In order to generate viral marketing, MSLK created a blog featuring  stories by Wigwam customers of adventures using Wigwam socks. Unlike competitor’s  paid advertisements, these athletes are everyday heroes with stories of triathlons and extreme hiking mixed-in with real-life — tales everyone can relate to. 
4. Put all of these features to work for you.  (leverage all of your good will, fun features,  free  insights into product endorsements)
MSLK leveraged this attainable  aspiration, cross-linking these real stories to featured products, picks, from the athletes  themselves.  
Excerpts from the blog are featured on the home page, as well, creating an engaging mix of personal voices, product, education, news, and overall brand stories at every level. 

5. Control shopping experience (You can’t control your story and product presentation  at the retail level) yet let your users take the reigns (the sock finder interface)
Ankle-deep in Data
With 178 product styles to choose from, connecting visitors to the perfect sock can be a challenge.  To combat this, MSLK created  an interactive “Sock Finder” which allows consumers to select multiple features they would like their sock to contain, as well as, refine their search until they find the perfect fit.   
Lastly, in order to eliminate redundant work managing the site content, MSLK linked all of the product data to Wigwam’s existing electronic inventory system.  

The end result is a fresh take on the online purchasing experience. Your website is your greatest opportunity to engage consumers  and educate themon your products. Don’t let poor web design and navigation cost you sales.  If purchasing socks can be this innovative, imagine what we can do for you!  Check out

www.wigwam.com to see for yourself.

